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Meet the $730 Billion Active Qutdoor
Recreation Economy
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\, FISHING 53
sm::w SPORTS 16 MILLION, Contribution
=+ Active Qutdoor == ' Retail Sales Ripple Effect $62 Billion ==  Total Economic $730 Billion
Recreation Gear $46 Billion SUPPLIERS, INTERMEDIARIES, AND EMPLOYEES Contribution

CINCULATE MONEY THROUGH THE ECONOMY, MULTIPLYING sﬂm Billion
APPAREL, FOOTWEAR, EQUIPMENT, THE INITIAL EXPENDITURE IN GOODS AMD SERVICES.
ACCESSORIES, SERVICES
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HOW ACTIVE OUTDOOR RECREATION STACKS UP1?
Sales comparison to U.S. economic sectors.

PHARMACEUTICAL & MEDICINE
MANUFACTURING $144

AUTOMOBILE & LIGHT TRUCK
MANUFACTURING $251

ACTIVE OUTDOOR RECREATION RETAIL SALES $289

TELECOMMUNICATIONS $473

SECURITIES, COMMODITY CONTRACTS,
INVESTMENTS $277

POWER GENERATION & SUPFPLY 5269

LEGAL SERVICES 5232

MOTION PICTURE & VIDED
INDUSTRIES S80

0 $100 $200 5300 $400 $500
(in billions)
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) sectors impacted by the outdoor industry

i I e iATior Semurces
Eﬁi{%g HEALTH CARE & SOCIAL ASSISTANCE

OUTDOOR
INDUSTRY
IMPACT!
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DR A'Complex Infrast e U e

eDepartment of Defense
eDepartment of Agriculture
eDepartment of the Interior
eDepartment of Transportation
*NOAA

Py
America’s
Pu b| iC *Departments of Natural Resources
eState Parks Department
Lands and «State Parks and Wildlife
Waters
*County Parks
City Parks

*Co-managed lands

*Co-Managed
Easements
*Farms, Ranches, Wetlands
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eNational Park Service, National
Monuments and Recreation
Areas,

*BLM, FWS, Wildlife Refuges
eForest Service Campgrounds,

1’ Trails
Amerlca = eRoadless Areas, Wilderness
Pu bl ic Areas, Ski Areas

*4,200 USACE Recreation Areas
Lands and

Waters eState Parks, Reservoirs/Lakes,
Wildlife Management Areas

eParks, open space, trails, bike
paths, reservoirs, backyard
projects

eWetlands, Timberlands, Farms,
Buffer lands, Easements
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